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SBH Goes Virtual
 Joining many other businesses, 
organizations and non-profits, Smart 
Business Hawaii (SBH) vacated its brick 
and mortar office (6600 Kalanianaole 
#212, Honolulu, HI 96825) in the KSBE-
owned Hawaii Kai Towne Center in Hawaii 
Kai, August 31, 2014, after 20 years in that 
office.
 SBH has joined the tech revolution 
and goes virtual but will continue its 
member services, business conferences, 
workshops, and legislative involvement.
 SBH’s primary telephone number 
remains (808) 396-1724. The web address 
continues at: www.smartbusinesshawaii.
com and Email is sbh@lava.net. Snail 
mail can be sent to: SBH, 6594 Hawaii Kai 
Drive, Honolulu, Hawaii 96825. 
 Smart Business Hawaii is unique 
in the U.S. among business and trade 
associations. It began in 1975 as Lex 
Brodie’s Small Business Association, 
organized by famed tire dealer, Lex 
Brodie. In 1976 Brodie incorporated the 
Small Business Association of Hawaii, a 
501(c)(6) non profit business organization 
in order to provide effective advocacy for 
growing numbers of small businesses 
(five employees or less) in Hawaii. SBH 
operated out of the tire company at 701 
Queen Street.
 In 1983, when SBH reorganized and 
occupied its first office on Cooke Street in 
the old Brewery Building (landlords were 

Continued on page 3.
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Smart Business Views
By Sam Slom, President – Smart Business Hawaii

SBH Goes Virtual: Read 
our lead story starting 
on page 1 about SBH 
going virtual. SBH is still 
here to assist the small 

business community; especially independent 
Hawaii businesses. We can do it without a 
physical office. Your membership, support 
and suggestions are important. Let us know 
how SBH can better serve you.
 The August 9 Primary Election 
Shocker. Governor Neil Abercrombie got 
drubbed badly by State Senator David Ige 
in the Democrat Primary. He’s still in office 
till December but he is the only Hawaii 
incumbent Governor ever beaten in a primary. 
Outspent 10-1 ($5 million to $500,000), Ige 
connected with the public, and garnered more 
than 62% of the vote. The margin, not the 
victory, is the talk of the town. The unions, 
environmentalists and special interests who 
swept Abercrombie into power four years ago, 
turned on Abercrombie, a 40-year veteran of 
the State House, State Senate, City Council 
and a 20-year US Congressman. Many 
Republicans also took a Democrat ballot to 
help put a fork in Abercrombie. 
 Lt. Governor Shan Tsutsui easily 
dispatched a challenge by high profile State 
Senator Clayton Hee, who lost his seat.  
Ige/Tsutsui will face Republican former 
Lt. Governor, James “Duke” Aiona and 
Elwin Ahu; two former judges, Independent 
candidate Mufi Hanneman and Les 
Chang and Libertarian Jeff Davis. Two AJA 
Democrats vs. two part-Native Hawaiian 
Republicans. Rep. Mark Takai upset Senate 
President Donna Mercado Kim, who had 
been highly favored until 2-3 weeks prior 
to the election, for the US House seat. She 
remains in office but will most likely give up 
the senate presidency.  
 Takai will face Republican former 
Congressman, Charles Djou, in a battle of 
Army veterans. Former Hawaii Island Mayor, 
Lorraine Inouye, ousted State Senator 
Malama Solomon in the Primary..
 Brian Schatz eeked out a 1,700 
vote victory for the US Senate over 
Congresswoman Colleen Hanabusa—only 
after a special election was held in Puna after 
tropical storm damnage. The issue may still 
wind up in court.
 Voter turnout continues to drop—below 
42% even though there were many spirited 
contests.
 

 It is important for the business community 
to take a stand November 4 and make 
meaningful change in Hawaii.
 Realistically, Republicans Duke Aiona 
(Governor) and Charles Djou (Congress) 
have the best chances but there are many 
other business friendly candidates you should 
consider.
 Chamber Endorsements. Some people 
privately questioning why the Chamber of 
Commerce of Hawaii business PAC, now in 
its 4th year, has only endorsed Democrats. 
The “Voice of Business,” apparently thinks 
its better to endorse those who are more 
likely to be elected, Democrats in Hawaii, 
than Republican candidates—including 
incumbents— who have been conspicuously 
more outspoken for business. The Chamber 
has previously supported tax increases and 
union-government projects such as Oahu’s 
fixed heavy rail. 
 SBH, through its Paychecks Hawaii 
affiliate, founded in 1984, was the first local 
business organization to publicly endorse 
candidates. It has always put business 
advocacy ahead of political party in its 
endorsements.
 Hemmings’ TV Ad for Public Electric 
Power. Former State Senator Fred Hemmings 
has made a television ad to challenge the 
policies of the Abercrombie Administration, 
and the Hawaiian Electric Company (HECO) 
monopoly. He advocates “public power.”
 Don Clothier Passes. Longtime Hawaii 
entrepreneur, business leader and SBH 
member, Don Clothier, passed away in mid-
August. We will all remember Don’s smile, 
good humor, positive outlook and his fighting 
spirit.  A Celebration of Life and scattering of 
ashes off Waikiki will be determined at a later 
date and time. Our sincerest sympathy to his 
wife and community leader Chris. 
 HPU Struggling? Stories have resurfaced 
that Hawaii Pacific University, Hawaii’s largest 
private university, continues to undergo serious 
financial problems. There have been staff 
layoffs, program cuts and tuition increases 
in recent months. Some people criticize the 
costly 2013 purchase and development plans 
for the Aloha Tower Market Place.
 Read Your E Blast every Wednesday. 
What? Not receiving your weekly electronic 
SBH E Biz News? More than 15,000 business 
owners do receive it. It’s free. Ad space 
available. Call SBH at 396-1724.
 Join SBH!   Call SBH today at 396-1724) 
or go to: www.smartbusinesshawaii.com.

 Hawaii’s tourism economy continues on 
pace with last year’s record-breaking year in 
spending and arrivals. During the first half 
of 2014, visitor expenditures contributed 
$178 million more into the state’s economy 
compared to last year, which represents $7.4 
billion in total expenditures or $19 million in 
state tax revenue. During the first six months 
of the year, visitors spent an average of $40.2 
million statewide per day, $19.3 million on 
Oahu, $11.4 million on Maui, $4.1 million on 
Kauai and $5.4 million on Hawaii Island.
 Despite these gains, HTA is cognizant of 
changing trends in visitor length of stay and 
spending. Visitors are exercising more caution 
in keeping within their budget threshold as 
the cost of a Hawaiian vacation increases, 
competition from alternative destinations 
grows and the U.S. dollar becomes stronger 
against foreign currencies.

Visitor Spending 
Reaches $7.4 Billion

Tourist spending continues!
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Decades of Small Biz History Marks SBH’s Move to Virtual Reality
Continued from Page 1.

garment manufacturer Tori Richard and Cosco 
Air Conditioning), the name was changed to 
Small Business Hawaii.
 When that building was demolished and 
replaced by the luxury Imperial Park Plaza, 
SBH relocated to the Waterhouse Building on 
Kapiolani Boulevard.
 In 1994, after 19 years in Kakaako, SBH 
moved East, to Hawaii Kai and its final office.
 The SBH name was changed in 2009 
to Smart Business Hawaii, in recognition of 
both the new economic realities — the need 
for all businesses to operate smarter and 
SBH’s growing role in providing services 
for businesses of all sizes at every stage of 
organization.
 SBH has pioneered many unique 
member benefits over the decades including: 
business advisory and consulting services for 
members; meaningful discounts for members; 
a wide array of comprehensive medical plans 
designed for small businesses; the nation’s 
first small business Employer Assistance 
Program (EAP); unemployment and workers 
compensation legislative reforms; the Hawaii 
Legislative Business Coalition and the first 
Young Entrepreneurs group in the mid-1990s.
 Additionally, SBH has the first major 
annual Business and Investment Conference 
(for 39 years in the Ala Moana Hotel) with such 
speakers as Steve Forbes, Gene Simmons, 
Dr. John Rutledge, Michael Medved, John 
Fund, Robert Kiyosaki, Hawaii governors 
and many others; an annual awards 
banquet recognizing smaller businesses and 
entrepreneurs; special workshops and forums 
on sales, taxes, marketing and technology. 
 SBH was the first Hawaii business 
organization to rate and endorse political 
candidates regardless of party (through 
Paychecks Hawaii since 1984), regular 
radio and television series; the Pacific Small 
Business Alliance, including organizations 
in Hawaii, Australia and New Zealand; the 
unique Share and Tell Business Forums at 
the Kahala Hotel; the SBH Sunrise Networking 
Breakfasts in the Pineapple Room of Macy’s 
Ala Moana; the 501(c)(3) Small Business 
Hawaii Entrepreneurial Education Foundation 
in 2008, and the weekly (Wednesday) SBH 
E Blast which reaches more than 15,000 
business people.
 SBH has always accepted within its 
membership any size business interested in 
working to improve Hawaii’s business climate 
for all. SBH’s primary focus had been on 
existing, small businesses. Smart Business 
Hawai’i expanded that focus to entrepreneurs 

wanting to start a business, businesses in 
operation, and businesses developing an exit 
strategy.
 SBH Is the only completely private, 
independent, statewide business association 
operated entirely by business owners, for 
business owners. SBH is operated by a 
voluntary Board of experienced and diverse 
business owners.
 Unlike other business organizations, 
SBH has never accepted any state or federal 
tax grants or subsidy. SBH has stood firm 
against crippling business taxes, burdensome 
and unfair employer mandates, increased 
government intervention and wasteful projects 
such as the Oahu heavy fixed rail. 
 Its influence in business issues such 
as taxation, mandated employer benefits, 
regulations, health care, privatization and 
educational partnerships, has crossed 
America and gone international.

 SBH’s mission is dedication to promoting 
a better Hawaii through private, competitive, 
networked businesses. SBH aims to foster 
job creation, reduce taxes, government 
regulations, and business costs, while 
promoting, educating, and effectively 
advocating for Hawaii’s business community.
 No existing business organization 
adequately or aggressively advocates for the 
major concerns of smaller business firms, or 
the owner-entrepreneur, as has SBH. 
 SBH will continue to be business 
member driven. Your comments, questions 
or suggestions as well as new or continued 
membership are welcome.
  Aloha,

  Sam Slom
  President

More Photos on Pages 4 & 5

The SBH Board of Directors, December 2006.

Wall Street Journal’s John Fund with SBH 
member Winnie Chan. (above)

SBH CEO Sam Slom with Veronica Kaneko

Front cover Page1: 
SBH Confrence Crowd 2014

SBH Founder Lex Brodie and son Sandy
Director Jack Schneider and Joey Tynecki
Bottom: Sam Slom with Bette Tatum of the 

National Federation of Independent Business
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SBH Sunrise on
Hiatus Until 2015

  The monthly SBH Sunrise Networking Breakfast Forums 
will be on hiatus through the remainder of 2014. They will resume 
in 2015 with a new format.
 The SBH forums have been held the last Thursday of each 
month (except November) in the Pineapple Room, Macy’s Ala 
Moana Center, from 7 – 8:30 am. 
 In addition to networking, introductions and special 
announcements, the Sunrise features a full buffet breakfast, 
program and free parking.
 The July speaker was Sarah Allen, Chief Procurement 
Officer for the State of Hawaii.

Sarah Allen from the State Procurement Office (top right with Sam Slom 
and bottom left) turned out to be the last speaker at the SBH Sunrise 
Breakfast held on July 31. Also in attendance was House District 19 
candidate Victoria Mathieu (top left) and Mike Palcic (bottom right) with 
the Julia for State House 20 T-shirt and bumper sticker.

SBH: Nearly 40 Years of History in Photos (Continued)

Year 2000: SBH members at the annual Cancer Walk night.

Top Left: Entrepreneur and hard rocker Gene Simmons of KISS was the 
featured speaker at the 2008 SBH Conference. Above: Pictures taken at 
a recent SBH Pau Hana event.

Top left: SBH member Tom Watson on his guitar; SBH Trade Show at the 
Blaisdell Center; Bottom l – r: GE Tax protest in 1998. Columnist DeRoy 
Murdock with Ken Schoolland at SBH Sunrise.
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SBH Whale Watching Cruise on the Navatek — 2003 SBH Softball Sluggers Team — From the 1990s.

SBH Women — 1994 Helen Rapoza, Jean Fukuda, Hyun Primus

Our Founder, Lex Brodie
“Thank You Very Much”

Kenny Lum
SBH Board Member & Supporter

The late Lowell Kalapa of the Tax Foundation of Hawaii and
George Mason of Pacific Business News SBH Foundation Awardees - 2012 at the Waialae Country Club

A Ramsay art SBH Member 
Certificate, Jed Gaines of 
Read Aloud America, and 
Robert Baer, founder of Tel-
eCheck. Above: Our original 
SBH logo.
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By Malia Zimmerman, Hawaii Reporter

 Honolulu Area Rapid 
Transit director Daniel 
Grabauskas pledged on 
his watch, the city’s $5.26 
billion Honolulu rail project 
would come in “on time and 
on budget.”
 But as the Honolulu 
Star Advertiser notes, that’s not the case: 
“Construction of Honolulu’s rail transit system 
is on track to cost many millions of dollars more 
than originally thought. Rail officials this week 
opened the three bids they received to build 
the $5.26 billion project’s first nine stations. All 
three bids exceeded by well more than $100 
million what they had originally budgeted for 
the work. The least expensive of the bids was 
still about 60 percent greater than what they 
had expected.”
 Grabauskas is apparently blaming the cost 
escalation on two legal challenges that halted 
the rail’s construction for just over a year.
 As reported by the Star-Advertiser, 
Grabauskas told his HART’s board Thursday: 
“The time we lost because of those lawsuits 
... is what put us in this bid environment, and 
the market forces are what they are.”
 The rail project was challenged twice in 
court.
 The Native Hawaiian Legal Corporation 
and attorney David Frankel represented 
Paulette Kaleikini when she challenged the 
city’s decision to begin construction in the 
state’s highest court. She is a native Hawaiian 
with family members buried in Kakaako, 
possibly in the rail’s path. They won their case 
in August 2012, bringing the project to a halt 
for more than a year.
 In a unanimous 82-page opinion in 
Kaleikini v. Yoshioka, Hawaii Supreme Court 
justices said the City did not comply with 
the State’s historic preservation and burial 
protection laws when it failed to complete an 
archeological inventory survey for the 20-mile 
route before starting construction. The court 
maintained: “it is undisputed that the rail project 
has a ‘high’ likelihood of having a potential 
effect on archeological resources....”
 In a separate lawsuit, filed in 2011, eight 
plaintiffs including businessman Cliff Slater, 
former Gov. Benjamin Cayetano, retired 
Judge Walter Heen, University of Hawaii Law 
Professor Randal Roth, the Small Business 
Hawaii Education Foundation, Dr. Michael 
Uechi, Hawaii’s Thousand Friends and the 
Hawaii Outdoor Circle, challenged the city and 

Honolulu Rail CEO Blames Cost Overruns on “Legal Challenges”
FTA’s plans for the rail. The plaintiffs argued 
the project will bankrupt the city and destroy 
important cultural sites and the environment.
 In their lawsuit, they maintained the city’s 
actions were “arbitrary” and “capricious” when:
 The city did not adequately consider 
viable transportation alternatives in its 2006 
Alternatives Analysis before selecting heavy 
elevated steel on steel rail as the city’s mass 
transit system;
 The city did not vet alternatives in the 
Environmental Impact Statement, which may 
negatively impact Oahu’s historical sites and 
violated the National Environmental Policy Act;
 The city decided to conduct the 
archeological inventory in four phases, rather 
than surveying the entire 20-mile route before 
starting the project.
 Slater, who heads HonoluluTraffic.
com, disputed Grabauskas’ claim that legal 
challenges have increased the cost of the 
project.
 “The delay was not caused by 
Honolulutraffic.com and its members. We 
had originally filed our lawsuit challenging 
the Final EIS in early 2011. Lawsuits in 
such cases cannot be filed until the Federal 
Transit Administration files its Record of 
Decision on the Final EIS so we could not 
have filed earlier. Our attorneys were well 
experienced in environmental law cases. In 
fact, our lead attorney wrote the regulations 

that implemented the National Environmental 
Policy Act (NEPA). At the time we filed the 
lawsuit our attorneys believed that it would all 
be resolved by the end of 2011. In the end, 
it was settled in 2014, over two years later,” 
Slater said.
 “The City caused the delay by doing 
everything possible to impede a verdict; they 
believed that if they could get a sufficient 
portion of the rail line built before the verdict 
that the judges would allow that to influence 
their decision. I guess they were right. If you 
talk to our attorneys about the inordinate 
number of motions filed by the City, or review 
when we finally got the Administrative Record 
versus the time that it normally takes, you will 
see clearly that the City was fighting a delaying 
game the whole time,” Slater added.
 “In addition, I do not believe that the City 
was ever precluded from putting the stations 
out to bid should they have wanted.”
 Panos Prevedouros, PhD., a professor 
of engineering at the University, who has 
been a vocal opponent of the rail project, also 
dismissed Grabauskas’ claims.
 “Anyway he cuts it, inflation is responsible 
for less than 10 percent of the 75 percent 
disparity,” Prevedouros said. “What should be 
startling is city’s and HARTs incompetence to 
price their project. Two of the three bidders 
offered to build it at double the cost the city 
budgeted.”

SBH History in Photos (Continued from Page 5)

Top left: 1980s version of Small Business 
News, 1990s next and 2000s on the bottom. 
SB News was printed and mailed to members 
for 37 years before going to a web distribution 
model  in 2013.

Mr. & Mrs. Robert J. Baer and Desmond Byrne 
at the 1996 SBH Conference.

SBH always advocated for less taxes.

HonoluluTraffic.com
HonoluluTraffic.com
Honolulutraffic.com
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IT’S YOUR MONEY

By Tom Yamachika, Tax Foundation of Hawaii

 Our legislative session for this year is now over. Among other 
things the legislature passed this year was the state budget. With the 
exception of a few line-item vetoes, Gov. Neil Abercrombie signed the 
bill and now we have a budget.
 Our state’s fiscal year started on July 1st. With that new budget in 
place, can agencies like our Department of Taxation start implementing 
the plans that are in their approved budget? The answer is no. Despite 
having a budget in place, the Governor’s office has ordered spending 
restrictions. The restrictions are across-the-board, meaning that every 
agency must take its general fund budget and cut it again by a certain 
percentage. For the fiscal year that just began, that percentage is 
10%, double the amount restricted last fiscal year.
 Kalbert Young, director of the state Department of Budget and 
Finance, said this restriction was ordered because state revenues are 
predicted to be flat to nearly a half percent lower than for the fiscal year 
that just ended. “While the ten percent is admittedly larger, it’s still only 
preliminary and it’s really until certain financial and fiscal metrics are 
more thoroughly evaluated for the state,” he told HawaiiNewsNow.
 The restrictions mean departments will not be able to spend 
money buying new vehicles and other equipment, hire new personnel 
or expand new programs or start new ones, at least for the next few 
months.
 But what about fixing things that could use some repair?
 Witness our Department of Taxation. In its annual reports, it said 
that when taxpayers called, their employees were able to answer the 
phone only some of the time. This percentage has varied over the 
years: 90% in the fiscal year ended June 30, 2007, 81% in 2008, 80% 
in 2009, 61% in 2010, 40% in 2011, 57% in 2012, and 59% in 2013.

Do We Really Want to Starve Hawaii’s Golden Goose?
Folks, if our tax agency can only pick up the phone half the time, and 
they are making the news for duplicate bills and other issues, a 10% 
indiscriminate budget cut is not going to help fix them. We need to 
realize that we depend on tax revenue, and that we depend on this 
department to bring it in. Are we going to starve the golden goose to 
make it lay more eggs?
 We already know that the Department of Education has asked 
for reconsideration from the cut since it comes at the beginning of the 
school year when public schools have their largest start-up costs. If 
our government leaders are inclined to grant requests like this one, 
shouldn’t reconsideration be given to our tax agency which brings in 
the funds so desperately needed?
 Sure, every department and every office will argue that their 
programs and services are essential, and they all will have good 
arguments. Thus, one may think that to be fair, every agency must feel 
the ax equally. But in practice that isn’t how it works. The Department 
of Transportation and the Department of Commerce and Consumer 
Affairs are funded by federal money and special funds, which means 
they are exempt from the restrictions. So: two agencies bring in their 
own money and are exempt, while DOTAX brings in their own AND 
everyone else’s money, and has to feel the pain.
 Come on, folks. Lets go back to the original problem, which is 
state revenues. The restrictions were ordered because we arent sure 
how much money is going to come in. If we are going to starve the 
agency whose primary job is to bring in that money and cripple its 
operations, we will increase the chances that the money will not, in 
fact, come in. Put another way, if we need the golden goose to pull 
us out of our financial doldrums, we better make sure the goose is 
healthy.
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Tips on Successful Emails 
Dale Carnegie Tips From Jan Kaeo

 Friendly emails get respect - and get opened. Here are  5 Tips for Email and Sales 
Communication from Dale Carnegie Hawaii. Even in today’s social media savvy world, email 
remains a primary carrier for important B2B communications (at least messages exceeding 
140 characters). Now, it often requires an extra nudge - the human touch -- to convince the 
target audience to open the email. 
 Five ways to do that:
 Establish credibility. To stand out in an inbox packed with email, answer the question, 
“Why should I care?” as quickly as possible. Show why they should trust you: Achievements, 
data points, reputation - and why it matters and will help them.
 Get to the point & make it personal. Say it clearly and quickly, in one sentence if possible. 
If the message requires more space, change it up - bullets, bold, different font. Want that 
person to reach for the Delete key? Send out impersonal form/template emails. That says, “I 
don’t really care.”
 How does it sound? Effective messages have a genuine voice. Read the email aloud. 
Keep in mind this is a person-to-person conversation, regardless of the medium. Steer clear 
of jargon and stilted, technical language.
 Preview it. What will people see when they open the email on an iPhone? With so many 
people relying mobile devices, that screen is the sweet spot. The message doesn’t look the 
same as it did in the office. Think small and structure the message accordingly.
 Steer clear of these 3 overused phrases. Synergy. Out of the box. Low-hanging fruit. 
These tired words say a lot about the author - none of it good. It’s an absence of quantifiable 
meaning, not to mention simply being out touch. (These words shouldn’t show up anywhere 
else, either.)

Kona Coffee Festival in Top 10
 USA Today released its listing of Top 10 Food Festivals on the U.S.
 Among the 10 is the Kona Coffee Cultural Festival. The award-winning Kona Coffee 
Cultural Festival is recognized as the oldest and one of the most successful food festivals in 
Hawaii. The 2014 Festival includes 10 days of events that promote Hawaii’s unique culture 
and diversity and supports the Festival’s mission to preserve, perpetuate and promote Kona’s 
unique coffee heritage.
 The Kona Coffee Cultural Festival is supported as a ‘Major Festival’ by Hawaii Tourism 
Authority and is made possible through the support of UCC Ueshima Coffee Co., Ltd., 
Kamehameha Schools, Alaska Airlines, Hawaii Community Federal Credit Union, Kawakami 
Family of Captain Cook Fund of the Hawaii Community Foundation and numerous other 
corporate and community donors.

Hawaiian Friends 
For Sure

There are Friends... and then there are 
“Hawaiian Friends” A friend shared this:

Friends: Never ask for food.
Hawaiian Friends: Always bring the food.
Friends: Will say “hello”.
Hawaiian Friends: Will give you a big 
hug and a kiss.
Friends: Call your parents Mr. and Mrs.
Hawaiian Friends: Call your parents 
Uncle & Aunty. 
Friends: Have never seen you cry.
Hawaiian Friends: Cry with you.
Friends: Will eat at your dinner table 
and leave.
Hawaiian Friends: Will spend hours 
talking, laughing, and just being together,
then help clean-up when all pau!
Friends: Know a few things about you.
Hawaiian Friends: Could write a book 
with direct  quotes.
Friends: Will leave you behind if that’s 
what the crowd is doing.
Hawaiian Friends: Will kick the whole 
crowd’s okoles that left you. 
Friends: Would knock on your door.
Hawaiian Friends: Walk right in and say, 
“I’m home!”
Friends: Get mad when you don’t stay 
in contact.
Hawaiian Friends: Years could go by and 
you pick up like it was yesterday.
Friends: Come and go.
Hawaiian Friends: Are family. 
Friends: Will ignore this email.
Hawaiian Friends: Will forward it to 
spread “da Hawaiian kine aloha”!

www.smartbusinesshawaii.com

